~7
rﬂ MAR

Al gali ) oo dale cliby

Adlall 302y ol lesal)
daiial) 4y jlafii) ciladdld) g A8 paal) ciladiiall Ay ) ARl 3 A1)

Advanced Banking Products and Investment Services
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Training program information

Training Field

Financial Management

Training Program
Title

Advanced Banking Products and Investment Services

Target Audience

e Employees in banking products and investment services departments at banks.
« Relationship managers in private banking and wealth management.

» Banking marketers and financial product developers.

e Specialists in Islamic finance.

o Employees in FinTech and digital services.

Training Language

O English E Arabic

Program Overview

The course aims to introduce participants to the advanced banking products and investment
services offered by banks and financial institutions, focusing on understanding their
mechanisms, pricing, management, and marketing, in addition to exploring modern
innovations in the banking industry such as Islamic finance, FinTech, and digital services,
which qualifies the participant to deal with clients and understand their advanced investment
needs.

Course Outline

Course  Elements
and Components

Module One: Traditional and Advanced Banking Products

o Basic banking products (current accounts, deposits, credit cards).

e Types of loans (personal, mortgage, commercial, microfinance).

o Advanced products (syndicated loans, securitization, letters of credit and guarantees).
 Private banking and wealth management services.

Module Two: Advanced Investment Services

o Investment funds (types, strategies, performance).

Exchange Traded Funds (ETFs) and index funds.

Financial derivatives (futures, options, swaps).

Structured products and their mechanisms.

Alternative investments (private equity, venture capital, real estate funds).
Module Three: Islamic Banking Services

o Principles of Islamic finance (Riba, Gharar, Mudarabah, Musharakah).

Core Islamic products (Murabaha, ljara, Istisna'a, Sukuk).

Islamic banks vs. conventional banks (structure, Sharia supervision, pricing).
Challenges and opportunities in Islamic finance.

e Case studies on innovative Islamic products.

Module Four: FinTech and Digital Services

e Concept of FinTech and its impact on the banking industry.

o Digital banking services (online banking, mobile apps, e-wallets).

o Digital currencies and blockchain (introduction and banking applications).

e Online lending and crowdfunding platforms.

o Artificial intelligence and data analytics in banking services.

Module Five: Marketing and Management of Banking Investment Products
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Understanding client needs and banking market segmentation.
Product pricing strategies in banking.

Customer Relationship Management (CRM) in banks.
Measuring product and service performance (key indicators).
Real-world case studies on successful banking product launches.

Learning Outcomes

By the end of the program, participants will be able to:

e Understand the mechanisms of traditional and advanced banking products.

e Analyze and evaluate various investment services such as funds and derivatives.
e Distinguish between Islamic and conventional banking products.

o Keep up with the latest developments in FinTech and digital services.

o Participate effectively in marketing and managing banking investment products.
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